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Uruguay 1,7 

Telefónica is one of the leading telecommunications operators in the 
world with a presence in 17 countries and 350 million accesses 

Notes: Central America includes Guatemala, Panama, El Salvador, Nicaragua and Costa Rica.  

Germany  49,3 

Spain 41,2 

UK  25,7 

Europe: 116,2  Mill. accesses 

Mexico 27,6 

Central America 13,5 Venezuela 11,5 

Colombia 16,6 

Ecuador 4,5 

Peru 20,9 

Chile 12,3 

Argentina 27,1 

Brazil 97,2 

Strategic 
Alliance with 
China Unicom 

Latin America : 232,6 Mill. accesses 

Source: Annual Report Telefónica January-December 2016 

Million Accesses 
350 



Telefónica in figures: A differential and diversified profile 

(1) Company Value = Stock Exchange (€52.308 Mn) a 27/04/2017 + Debt (€48.595 Mn) December 2016. 
 Source: Annual Report Telefónica January-December 2016 

OIBDA 

€15.118Mn 

Income 

€52.036Mn 

Value of the Company(1) 

€100.903Mn 

Commercial Diversification Geographical Diversification 

Accesses Distribution (Mn.; %) 

Employees 

132.120 

276 Mn 

38 

22 

8 6 

79% 11% 6% 2% 2% 

Others Mobile Fixed Internet 
(Wide BandTV) 

Pay TV 

12% 

14% 

7% 

28% 

39% 
24% 

14% 

13% 

21% 

24% 

42% 

11% 13% 

25% 

14% 

Accesses 
(Mn) 

Income 
(Mn. €) 

OpCF 
(OIBDA-Capex) 



Beyond telecommunications: Telefónica, a company committed to 
innovative entrepreneurship 

Fuente: Telefónica Open Future (2017) 
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Mexico 

Argentina 

Colombia 

Peru 

Chile 

Venezuela 

Brazil 

U.K. 

Spain 

Germany 

183 M€ 
Inversión  
recibida 

600 
Proyectos 
acelerados 

+33.000 
Proyectos 

12 M€ 
Inversión  

Wayra 

11 
Academias 
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Benefits of our Platform 













Territorio Rural Inteligente 
 Smart Rural Territory 

Plataforma horizontal basada en el estándar abierto FIWARE, que permite la integración 
de los datos del territorio (sensores y sistemas) a través de una capa de acceso común, y 

la representación de los indicadores clave de servicio, basados en su visualización 
avanzada y las capacidades analíticas 

Facilitador para 
la mejora de los 

servicios del 
territorio,  

incrementando 
los ahorros 

operacionales, la 
calidad del 
servicio y la 

calidad de vida 
de los 

ciudadanos 

Amplio portfolio de soluciones IoT, tanto propias como de partners, 
ofreciendo un completo ecosistema vertical 

Puesta en marcha 
de pilotos de 

servicios 
inteligentes sobre 

la Plataforma 
incluidos en el 
proyecto para 
demostrar el 

concepto 

De un territorio rural eficiente a uno inteligente 

Futuras 
Soluciones 
verticales 

 

… 
 
 

PLATAFORMA DE TERRITORIO RURAL INTELIGENTE 

Recogida de 
Residuos 

Alumbrado 
inteligente 

Riego y 
Bombeo 

Abastecimie
nto de Agua 

Otras 
Soluciones 
Verticales 



Cibersecurity 

General 

Security 

Services 

Core Security 

IoT specific  
Security 
Services 

IoT P&S 

Security Consulting services for 
supporting customers in IoT deployments 

Secure connection with 
backend using APNs and VPNs 

Secure Connect Secure IoT Deployment 

Secure 
Credentials 

Anomaly 
Detection 

Secured 
by DNS 

Managed 
IoT Security 
(SOCs) 

DNS 

Web App 
Firewall 

Vamps & Faast 
Vulnerability 
Management 

Sandas 
GRC 

CyberThreats 

Security features provided 
within the managed 
connectivity offering 

Managed Connectivity 

+ Based on specialist teams + Based on P&S 



From Big Data to   
Artificial Intelligence: 
the next digital disruption 

Telefónica Investigación y Desarrollo 

 

 

Telefónica 

15.09.2018 
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Case 1 

Big Data for transport improvement 
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ORIGIN 

DESTINATION 
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ORIGIN 

DESTINATION 

FREQUENCY OF THE TRIP 

TRAVELER’S DEMOGRAPH 

MORE USED ROUTES 

PURPOSE OF THE TRIP 

TRANSPORT MODE 

Planning the intra and inter-
day service offer 

Impact on adjacent routes: 
increase or decrease 

Planning decongestion routes 

AGGREGATION 

ANONYMIZATION 
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LUCA TRANSIT: Data from Quito 



21 21 

We work with the AATE on 
estimating the demand for 
urban mobility in Lima and 
Callao 

AATE: Autoridad Autónoma del Tren Eléctrico 
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Case 2 

Big Data for tourism improvement 
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In 2015, an innovation 
project analyzed the 
behavior of tourists 
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A particular case that 
was explored was to 
collect and cross-
reference data from 
two different 
companies: Telefónica 
Móviles España and 
BBVA, going beyond 
their own data 
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% 

of visits of 3 nationalities: French, Italian 
and British 50 
days of average stay, 20% more if the 
tourist arrives on a working day 2,2 
of average spending per card, 
accumulated by each of the visitors 161 

Tourists visiting Barcelona and Madrid… 

€ 

of average expenditure on 
accommodation during the entire stay 300 € 

Mobility Data 

Spending Data 
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This project was 
transferred to our product 
unit 
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Locations 
 

Main tourist areas 
visited 

Duration of the stays 
 

Average duration of 
stay, overnight stays 
 

Behavior patterns 
 

Main points of 
interest, places visited 
... 

Demographic Segmentation 
 

Analysis by gender, age, 
purchasing power and web 
behavior 

Origin 
 

Analysis of tourists based on 
their origin, both for 
national and international 

Visitor Volume 
 

Differentiating between 
tourists and residents 
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Tourism 

LUCA Tourism: Stimulating Peru's 
tourism sector 
We work with PromPerú to achieve its mission to position the 
image of Peru, promoting its image as a tourist and 
commercial destination, with the added value of contributing 
to the sustainable and decentralized development of the 
country. All this is achieved by means of obtaining information 
of greater precision than through traditional methods thanks 
to the data of mobile networks 



THANK YOU FOR YOUR ATTENTION! 

Antonio Ferreras / Telefónica I+D 

antonio.ferreras@telefonica.com 


